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The evolution of Cleveland Metroparks brand position



18 reservations

>23k acres of land

“Best Park in the Nation”

Countless activities

Tobogganing at The Chalet 

75+ Rentable facilities

Nationally-acclaimed zoo

Securing a future for wildlife

Year-round special events, 
including Boo at the Zoo

Free Mondays

Education & conservation 
outreach programs 

A course for every golfer

Includes, eight courses located 
throughout Cuyahoga County

Varying from a sporting par 3 to 
championship layouts

Plus, 3 driving ranges and 
private lessons

Programs & activities throughout 
the year for all ages, interests 

and ability levels

Most events are FREE

Mix of annual educational and 
recreational events from Nature 
at Night to Standup Paddleboard 

Festival

Cleveland Metroparks will conserve significant natural resources and enhance people's lives by providing safe, high-
quality outdoor education, recreation, and zoological opportunities. Further, Cleveland Metroparks Zoo is committed to 

create compelling experiences that connect people with wildlife.
Purpose

Promise

Business 
Strategy

Cleveland Metroparks 2020 Strategic Plan:                                                                                                                            
1) Protection, 2) Connections, 3) Relevancy, 4) Come out and play, 5) Organizational Sustainability

Cleveland Metroparks provides a lifetime of opportunities to discover, protect and enjoy nature, wildlife and the outdoors.

Segments Park Users Zoo Users Golfers Users Event Users

Positioning / 
Messaging

Cleveland Metroparks has a defined purpose, strategy & promise…

…and a                                 
Differentiated Position                            
for Cleveland Metroparks Park System



1%
2%
2%
2%
2%

4%
4%
4%

5%
5%
5%

7%
8%
8%

10%
10%

12%
20%

0% 5% 10% 15% 20% 25%

Golf
Informative/Interesting

For all ages/Diversity
Highlights CLE
Clear/Concise

Encourages people to get outdoors
Music/Sound

Slogan/Tagline
Specific locations called out

Nothing, N/A
Outdoorsy/Nature

Animals/Zoo
Variety of locations

Other
Everything/All of it
Appealing/Colorful

Diversity in activities
Scenery/Images

Likes n=299

Additional Research Study Results:

Respondents liked the scenery & diversity in activities



Time To Explore commercial

https://youtu.be/jBaVClek35A


Print Ad

Full Bus Wrap

Billboards

‘Time to Explore’ applied across creative deliverables



On-site signage throughout the park system

Pole Banners



On-site banners promoting nearby parks

Fiber Frame Banners



Golf campaign to extend ‘Time to Explore’ message

Billboards



‘Time to Explore’ photo book 
Free Booklet



Apr May Jun Jul Aug Sep Oct Nov Dec

Medium Media Deliverables 9 16 23 30

TV :30/:15 second commercials X X X

Radio :30:15 second commercials X X X

Digital Search, Display, Pre-Roll, Native Content X X X X X X X X X X X X

Print Various Publications X X X X X X X X X X X X

OOH Transit, Billboards, Kiosks X X X X X X X X

Other Pole Banners X X X X X X X X X X X X

Other Printed Collateral, On-site Banners X X X X X X X X X X X X

Advertising Campaign 

Full year advertising campaign: mass media & geo-targeted tactics 

• Cleveland Metroparks and Cleveland Clinic Launch ‘Explore Your 
Park’ Wellness Campaign

• Driving awareness to thousands of free recreation and education 
programs to help residents get outdoors

• Challenges guests to share their experience using the hashtag 
#GetActiveCLE

Partnership Activation



Tactics geo-targeted into four zones based on zip code

• Each zone will 
feature local park 
events, attractions 
& trails

• Customized 
collateral, web 
pages and targeted 
paid advertising will 
drive awareness

• 28 Cleveland Clinic 
Family Health 
Centers & Hospital 
Locations will also 
help support the 
program



Collateral distributed at Cleveland Metroparks & Cleveland Clinic 

Reservation Trails Guide

Inside Trails Map



Collateral distributed at Cleveland Metroparks & Cleveland Clinic 

Double-sided Rack Card



Social media activation to include Facebook Live series 

Instagram Post Promo Tee



#GetActiveCLE

https://youtu.be/LekDL_jAVM4


Bundling earned, owned and paid media is maximizing reach 

TwitterFacebook LIVE 

• TV and digital media coverage generated an estimated total reach of 5.4MM+ with a total value of $300k+
• Social media generated an estimated 500k+ impressions and 49k engagements 
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