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Background, Objectives & Methodology

Background

Objectives

Methodology

A survey was conducted to solicit feedback from the community to better understand their current satisfaction levels and perceptions of the Park 

District. Questions from this research study have been conducted in 1991, 2001, 2011 and 2021 and utilized unique samples of individuals each 

time. The purpose of this research is to compare trends over time to determine potential behavioral shifts across these different samples. 

This research covered objectives, including but not limited to the following;

• Understand perceptions of the general population on various components of Cleveland Metroparks

• Understand guest satisfaction, overall impression, program attendance, motivators, etc.

• Gauge awareness (familiarity, usage, attributes, etc.)

WHO: 1,219 respondents over the age of 18, 800 of which reside in Cuyahoga County

WHEN: June 2026

HOW: Online study using a third-party maintained panel 
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Demographics

EDUCATION

Grade school 1%

High school graduate 35%

Technical school 9%

College graduate 36%

Post college graduate 18%

Prefer not to say 1%

AGES IN HOUSEHOLD

Under 5 10%

5-9 14%

10-14 16%

15-17 11%

18-19 9%

20-24 15%

25-34 27%

35-44 28%

45-54 27%

55-64 27%

65-74 22%

75+ 8%

Overall

n=1219

ETHNICITY

White/Caucasian 77%

African American/Black 21%

Hispanic, Latino/Latina 3%

Other 1%

Native American 1%

Asian 1%

Pacific Islander 0%

Overall

n=1219

COUNTY

Cuyahoga 66%

Summit 14%

Lake 6%

Lorain 6%

Portage 4%

Medina 3%

Geauga 1%

Overall

n=1219

MARITAL STATUS

Married 42%

Single/never married 37%

Divorced 13%

Widowed 5%

Separated 2%

Prefer not to say 1%

HH INCOME

Under $30,000 22%

$30,000-$49,999 19%

$50,000-$69,999 18%

$70,000-$89,999 19%

$90,000 or more 23%

Overall

n=1219

GENDER

Female 57%

Male 42%

Other 0%

AGE

18-24 9%

25-34 16%

35-44 19%

45-54 18%

55-64 18%

65-74 15%

75+ 5%

Mean Age: 48

% Under 18: 37%

Mean Income: $67,445
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Cuyahoga County Zip Code Breakout

County Region 2021 2026 Census

Far East 17% 19% 18%

Near East 23% 30% 25%

Near West 19% 20% 18%

Far West 10% 8% 8%

South 31% 23% 30%
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3% 3%

7%

7%

6%

20%

20%

24%

22%

24%

28%

46%

36%

39%

2026

2021

2011

1 - POOR 2 3 4 5 6 7 8 9 10 - EXCELLENT

Overall Impression

67%

60%

Top two-

box score

68%

What is your overall impression of Cleveland Metroparks?

• In 2026, the overall impression of Cleveland Metroparks was 68% when looking top two-box scores. 

• The percentage of respondents rating Cleveland Metroparks a 10/10 increased 10% from 2021. 

This question was also asked on a 5-point scale. 

• In 1991, 86% rated Cleveland Metroparks excellent or good (27% excellent, 59% good)

• In 2001, 93% rated Cleveland Metroparks excellent or good (48% excellent, 45% good)

• In 2011, 94% rated Cleveland Metroparks excellent or good (54% excellent, 40% good)

• In 2021, 92% rated Cleveland Metroparks excellent or good (48% excellent, 44% good)

• In 2026, 92% rated Cleveland Metroparks excellent or good (53% excellent, 39% good)

• Those with young children in the household tend to have a 

higher overall impression of Cleveland Metroparks.

• Overall impression of Cleveland Metroparks increases with age.

• 18-34: 51% top two-box

• 35-54: 64% top two-box

• 55-64: 66% top two-box

• 65+: 70% top two-box
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• 92% of respondents feel that Cleveland Metroparks is somewhat or extremely important to our local economy.

• When looking at Cuyahoga County respondents only, 94% feel Cleveland Metroparks is somewhat or 

extremely important to our local economy.

Importance to Local Economy

2% 0% 1%
5%

34%

58%

Not Sure Not at all Important Not Very Important Neither Somewhat Important Extremely Important

2026

How important would you say Cleveland Metroparks is to our local economy?

n=1219
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Park Reservations Most Frequented

About how often do you visit the park reservations in 

Cleveland Metroparks?

Which of the following park reservations in Cleveland Metroparks 

do you visit most often? Select all that apply.

1%

16%

19%

34%

22%

7%

3%

27%

22%

25%

20%

3%

Not Sure

Once or twice a year

Less than once per month

Once per month

Once a week

Almost daily

2021 2026

n=1133

7%

2%

3%

6%

6%

7%

9%

10%

12%

12%

12%

13%

15%

15%

15%

15%

16%

16%

16%

18%

20%

26%

30%

35%

None

Other

Washington Reservation

Acacia Reservation

Rivergate Park/Merwin’s Wharf

South Chagrin Reservation

Bradley Woods Reservation

Brookside Reservation

Gordon Park, East 55th St. Marina

West Creek Reservation

Mill Stream Run Reservation

Garfield Park Reservation

North Chagrin Reservation

Hinckley Reservation

Huntington Reservation

Whiskey Island/Wendy Park

Bedford Reservation

Euclid Creek Lakefront

Brecksville Reservation

Euclid Creek Reservation

Ohio & Erie Canal Reservation

Big Creek Reservation

Rocky River Reservation

Edgewater Park

• Edgewater, Rocky River and Big Creek were the most 

frequented reservations of all respondents.

• Visitation frequency has increased since 2021, with 

more respondents visiting once per month or more.

When looking at Cuyahoga County 

respondents, 28% are visiting once 

per week, and 10% are visiting almost 

daily.
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Barriers to Visiting Cleveland Metroparks

Please check all the reasons that prevent you or members of your household 

from using Cleveland Metroparks reservations more often. n=1133

2%

3%

3%

5%

8%

8%

9%

10%

12%

13%

13%

17%

28%

32%

41%

5%

4%

3%

3%

15%

11%

10%

13%

10%

18%

13%

27%

38%

44%

Don't like to participate in
nature or outdoor recreation

Don't know where to find info

Parks are over-developed

Park facilities/programs
cost too much

Parks are to crowded

Recreate in places
other than parks

Poor health

Fear of crime

No transportation

No one to visit with

No reason

Parks are too far away

Too busy with family
responsibilities

Too busy with other
activities

Lack of time

2021 2026

• The top three barriers to visiting Cleveland Metroparks reservations are lack of time, busy with other activities and 

family responsibilities, which is the same as in 2021.

**“No Reason” was added as 

an option choice in 2026.

**

Cleveland Metroparks had an 

influx in visitation during 2021 due 

to the pandemic.
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• Travel time trends have shifted as Cleveland Metroparks has acquired more land and created destination locations 

that people are willing to travel further for.

• 41% of respondents visit between 1-2 hours, while 35% visit between 2-3 hours. 

• Visiting for 3-4 hours saw an increase of 8% from 2021.

Visitation Background Information

How long does it take you to get to the park you go to most often?

1%

34% 34%

20%

9%
2%1%

38% 37%

16%
6%

2%1%

66%

29%

4% 1% 0%1%

46%

33%

13%
5% 2%1%

43%
35%

12%
8%

1%

Not sure >15 minutes 15 to >30 minutes 30 to >45 minutes 45 to 60 minutes More than an hour

n=1133

1%
7%

41%
35%

14%

3%1%

10%

53%

27%

6% 3%1%

12%

56%

20%

7%
4%

1%

10%

42%

25%

10% 11%

1%
5%

34%
28%

19%
13%

Not sure Less than 1 hour 1 to >2 hours 2 to >3 hours 3 to 4 hours More than 4 hours

How many hours do you commonly spend in the park when you visit?
n=1133

When looking at Cuyahoga County 

respondents, it takes 44% >15 

minutes to get to the park.
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• Majority of respondents continue visiting mostly with friends and family, but in recent years there has been an 

increase in respondents visiting alone.

• The afternoon is the most preferred time to visit the parks, as busier schedules in recent years likely result in more 

consistent routines.

Visitation Background Information

Who do you usually go to the park with?

What time of day are you most likely to visit the park?

0%

15%
11%

45%

13%
16%

1%

18%

10%

44%

12%
16%

1%

17%

7%

36%

7%

32%

1%

10%
7%

29%

8%

45%

0%

15%

2%

24%

8%

50%

Not sure Morning Noon Afternoon Evening Varies

n=1133

n=1133

0%

18%
14%

36%
32%

1%

19%
14%

40%

27%

1%

12% 10%

41%
36%

1%

9%
12%

39% 39%

1%

7%
11%

39%
43%

Not sure By myself Friends Family Friends and family

Males (22%) are more likely to go 

alone than females (15%).

Males (19%) are more likely to visit in 

the evenings than females (9%).
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• Facilities have maintained a high level of satisfaction from respondents from 1991 to 2026.

• 65% of respondents feel there is currently a good balance of recreational development and natural areas throughout 

Cleveland Metroparks, which is an increase of 7% from 2021.

Facilities & Management Opinions

How would you rate the facilities in Cleveland Metroparks (i.e. picnic areas, restrooms, nature centers)?

How should Cleveland Metroparks be managed?

n=1133

n=1133

1% 0% 2%

14%

52%

30%

2% 1% 2%

16%

49%

30%

4% 1% 2%
11%

50%

32%

2% 1% 1%
10%

54%

34%

2% 1% 1%

14%

58%

26%

Not sure Very poor Poor Fair Good Excellent

2% 5%
12%

17%

65%

6% 8% 11%
17%

58%

4%
11% 13% 15%

57%

Existing facilities and areas should
be removed to add more space for

wildlife

Don't know There should be more recreational
development such as roads, trails

and picnic areas

More natural areas should be
acquired such as meadows and

woods

There is currently a good balance
between recreational development

and natural areas
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Activities Participated in at CM

17%

18%

19%

20%

23%

23%

24%

24%

25%

27%

27%

28%

29%

33%

39%

47%

50%

56%

60%

60%

  Physical fitness

  Attend nature center programs

  Fishing

  Bicycling on paved trails

  Pleasure driving

  Attend a special event

  Visit a playground

Children’s play area

  Photography

  Dog walking

  Group picnic/outing

  Be alone with someone special

  Seek solitude/being alone

  Observe nature/bird watching

  Visit nature centers

  Walking/hiking on natural surface trails

  Picnic

  Relaxation

  Spend time with family

  Walking/hiking on paved trails

• The top 5 activities respondents do most frequently at Cleveland Metroparks locations are walk/hike on paved trails 

(60%), spend time with family (60%), relax (56%), picnic (50%) and walk/hike on natural surface trails (47%). 

Please select the activities you do most frequently at Cleveland Metroparks locations.

1%

1%

2%

2%

3%

3%

3%

4%

6%

6%

6%

8%

8%

9%

10%

10%

12%

13%

15%

  Using other electric mobility devices

Other

  In-line skating (rollerblading)

  Fishing derbies

  Horseback riding

  League sports (baseball, soccer)

  E-bike riding

  Mountain biking on dirt paths

  Boating

  Road cycling

  Informal sports (softball, football, Frisbee)

  Golfing

  Sled or toboggan

  Canoeing/Kayaking/SUP

  Going to a facility to shop

  Going to a facility for a meal

  Jogging/running on natural surface trails

  Jogging/running on paved trails

  Swimming
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E-Bike, E-Scooter & Other EMD’s
*Respondents who use e-bikes/other 

EMD’s received these questions

**Please note small sample size

Which of the following do you use your e-bike/e-scooter for? 

Select all that apply.

Where do you feel most comfortable using your e-bike/e-scooter? 

Select all that apply.

68%

55%

38%
30%

Exploration of parks/trails Exploration of my neighborhood/city Recreation/well-being Commuting (e.g., work, school)

n=40**

n=40**

73%

45% 45%

25%

Paved all purpose trails Roadways My neighborhood Mountain bike trails

• 68% of EMD users utilize their device for exploring parks/trails, and 73% feel most comfortable using their device on 

paved all purpose trails.
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• 26% of respondents never interact with others using EMD’s at Cleveland Metroparks, while 21% interact with them a 

few times per year, 18% monthly and 18% weekly.

• 56% of respondents think Class 1 & 2 e-bikes should be able to use paved all purpose trails at Cleveland Metroparks.

• 44% of respondents feel there should be an age limitation of 18+, and 38% feel the age limitation should be 16+.

E-Bike, E-Scooter & Other EMD’s
All respondents answered 

these questions

How frequently do you see or interact with others who are using e-bikes/e-scooters at Cleveland Metroparks?

Do you think Class 1 & Class 2 e-bikes (20mph max 

speed) should be able to utilize the paved all purpose 

trails at Cleveland Metroparks?

6%

18% 18%
21%

2%

9%

26%

Daily Weekly Monthly A few times per year Once per year Less than once per year Never

n=1133

n=1133

44%
38%

14%

4%

Yes, 18+ Yes, 16+ No Other

Do you think there should be an age limitation on using 

e-bikes/e-scooters when at Cleveland Metroparks? n=1133

56%

44%

Yes No

Males and younger 

adults are more likely 

to agree with Class 1 

& 2 usage on APT’s.

• Males (61%), 

Females (51%)

• Ages 18-34 (68%), 

Ages 65+ (38%)

Females and older age groups prefer the 18+ age 

limitation, while males and younger age groups 

prefer the 16+ age limitation.
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Importance of CM Offerings
If you were to visit a CM location, how important would each of the following be in 

your decision to choose that location?

16%

6%

5% 6% 5% 12%

12%

11%

13%

11%

9%

8%

9%

6%

8%

9%

10%

11%

8%

9%

6%

7%

6%

5%

5%

5%

4%

4%

9%

12%

16%

15%

13%

12%

14%

13%

11%

13%

12%

10%

10%

10%

10%

7%

8%

7%

6%

13%

18%

19%

18%

20%

19%

21%

17%

18%

19%

22%

19%

17%

18%

17%

17%

14%

13%

9%

10%

12%

13%

10%

13%

16%

16%

16%

18%

17%

16%

19%

20%

17%

17%

17%

15%

16%

14%

16%

19%

20%

21%

25%

27%

28%

31%

35%

37%

41%

43%

45%

47%

48%

55%

57%

58%

67%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Free wifi access

Has biking trails

Opportunity to see animals

Free educational opportunities

Free special events

Availability of picnic facilities

Free recreational activities

Knowledgeable staff

Has natural surface trails

Has paved trails

Easy wayfinding

Easy to get to

Opportunity to explore nature

Has places to view nature

Spend quality time with family or friends

Provides well maintained parks

Provides clean facilities

Free parking

Provides safe parks

Not at all important (1) 2 3 4 5 6 7 8 9 Very important (10)

Top-2 Box

2026

81%

31%

38%

43%

47%

53%

54%

57%

62%

26%

31%

65%

65%

64%

72%

72%

74%

33%

44%

• The most 

important 

offerings to 

respondents 

when looking at 

top two-box 

scores are 

providing safe 

parks (81%), free 

parking (74%), 

providing clean 

facilities (72%), 

and providing 

well-maintained 

parks (72%).
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Satisfaction with CM Offerings

5% 16%

8%

9%

10%

8%

7%

7%

6%

5%

5%

5%

4%

4%

4%

4%

9%

9%

10%

8%

8%

7%

7%

6%

5%

6%

5%

5%

5%

4%

10%

15%

15%

13%

13%

12%

13%

14%

13%

12%

11%

11%

9%

9%

10%

10%

10%

8%

7%

15%

20%

17%

21%

21%

21%

21%

20%

22%

22%

19%

20%

20%

20%

20%

18%

18%

16%

16%

15%

15%

17%

16%

16%

19%

19%

17%

20%

20%

19%

20%

21%

19%

20%

19%

18%

19%

17%

23%

25%

25%

26%

29%

29%

30%

31%

32%

33%

37%

38%

39%

40%

40%

42%

44%

49%

53%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Free wifi access

Opportunity to see animals

Free educational opportunities

Free special events

Free recreational activities

Knowledgeable staff

Has biking trails

Provides clean facilities

Availability of picnic facilities

Easy wayfinding

Provides safe parks

Easy to get to

Has paved trails

Has natural surface trails

Provides well maintained parks

Has places to view nature

Opportunity to explore nature

Spend quality time with family or friends

Free parking

Not at all Satisfied (1) 2 3 4 5 6 7 8 9 Very Satisfied (10)

• The top three 

satisfiers when 

looking at top 

two-box scores 

are free parking 

(70%), the parks 

allowing 

respondents to 

spend quality 

time with 

family/friends 

(68%) and 

providing an 

opportunity to 

explore nature 

(62%).

Please rate your level of satisfaction with Cleveland Metroparks on the following items.
Top-2 Box

2026

70%

42%

45%

48%

48%

52%

53%

56%

58%

38%

40%

60%

60%

59%

61%

62%

68%

42%

49%
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Program Interests

Which of the following CM programs do you or members of your household have an interest in? Select all that apply.

1%

6%

8%

10%

11%

12%

14%

18%

24%

25%

26%

27%

30%

37%

42%

43%

50%

Other programs

Golf leagues

Golf lessons

5K races & runs

Golf special events

Not interested in programs

ADA accessible activities

Naturalist led programs

CM Summer Camp programs

Water activities

Learning how to live more sustainably

Zoo Education programs

Programs that help me make my environment better for wildlife

Outdoor recreation programs

Special events in the parks

Nature Center events

Zoo special events

n=1219

• Respondents have a high interest in Zoo special events (50%), Nature Center events (43%) and special events in 

the parks (42%).

This question was asked differently in prior surveys, comparison is not available

When looking at respondents with 

children in the household ages 9 or 

younger, the following programs see 

increases in interest:

• Zoo special events: 61%

• CM Summer camp programs: 47%

• Outdoor recreation programs: 43%

• Zoo Education programs: 43%

• Water activities: 35%
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Preferred Provider

For the items you or members of your household have an interest in, do you agree or disagree that CM is the preferred provider 

of this program in this area? {% agree is shown}

57%

61%

61%

65%

65%

68%

69%

74%

75%

79%

80%

81%

83%

83%

92%

Golf leagues

Golf lessons

5K races & runs

ADA accessible activities

CM Summer Camp programs

Golf special events

Water activities

Special events in the parks

Programs that help me make my environment better for wildlife

Naturalist led programs

Learning how to live more sustainably

Outdoor recreation programs

Zoo Education programs

Nature Center events

Zoo special events

n=1072

• Over half of respondents feel Cleveland Metroparks is the preferred provider for all programs listed, with Zoo special 

events, Nature Center events, Zoo Education programs, and Outdoor Recreation programs all over 80%.

This question was asked differently in prior surveys, comparison is not available
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Potential Improvements in the Parks

The following are some ways CM might improve your experience in the parks. Please tell us if you agree/disagree with each idea.

21%

8%

5%

6%

5%

7%

29%

22%

23%

22%

17%

18%

19%

12%

8%

13%

11%

11%

14%

6%

6%

7%

14%

17%

14%

21%

16%

10%

14%

10%

16%

16%

8%

10%

14%

9%

9%

6%

24%

39%

42%

36%

43%

44%

41%

53%

52%

46%

54%

50%

43%

56%

56%

53%

11%

14%

16%

16%

19%

21%

21%

23%

23%

23%

26%

26%

26%

28%

28%

33%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Providing more golf courses in the parks

Increasing mountain bike trails in the park

Increasing the number of biking trails in the parks

Providing more opportunities for boating

Providing more opportunities for fishing

Increasing sale of food/beverage in the parks

Providing more opportunities for swimming

Increasing number of picnic facilities in parks

Providing new parkland

Allowing parkland to return to natural state

Increasing number of hiking trails in parks

Providing more programmed activities such as festivals and races

Limiting future development in the parks

Link parklands through trails, parks & greenways

Providing more nature programs and nature centers

Increasing opportunities for viewing wildlife

Strongly Disagree Disagree Don't know Agree Strongly Agree

• The top three ways Cleveland Metroparks can improve experiences in the parks when looking at top two-box scores 

are increasing opportunities to view wildlife (86%), providing more nature programs and nature centers (84%), and 

linking parklands through trails, parks and greenways (84%).

Top-2 Box

2026

86%

53%

58%

52%

62%

65%

75%

62%

76%

69%

80%

84%

35%

84%

69%

76%
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Motivations for Attending Cleveland Metroparks

Think about your motivations for attending a CM reservation in the future. How important is it that your experience allows you to 

achieve the following?

27%

37%

38%

43%

46%

47%

52%

58%

64%

67%

70%

75%

79%

79%

Makes me visible at a trendy/popular place or event.

Provides a paid unique experience/event or activity

Is a part of my routine

Is a tradition for planned gatherings

Provides an educational experience

Is a place I'm willing to travel further for

Allows me to enjoy the parks in a group setting

Provides solitude

Provides a social outing for the family

Allows me to get exercise/be active

Provides a free event/activity or experience

Helps my physical and mental well-being

Allows me to enjoy the outdoors

Allows me to relax

• The top motivators for attending Cleveland Metroparks are to relax (79%), to enjoy the outdoors (79%), for 

mental/physical well-being (75%) and because CM provides a free activity/event/experience (70%).

When looking at respondents with children in the 

household ages 9 or younger, the following motivations 

are more important:

• Provides social outing for the family: 79%

• Allows me to get exercise & be active: 77%

• Provides an educational experience: 63%

• Is a place I am willing to travel further for: 60%

• Is a tradition for planned gatherings: 57%

• Provides a unique paid experience/event/activity: 53%

• Is a part of my routine: 51%
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Learning about Cleveland Metroparks

51%
48% 46% 44%

31%
26%

21%
16% 16% 15%

7%

Internet Social media Friends/Family/
Neighbors

CM website TV Park signage Other CM
facilities

Newspapers Radio CM E-newsletter Don't look for
information

Please check all the ways you learn about Cleveland Metroparks facilities, programs and activities. n=1219

Please indicate all the ways you get information about Cleveland Metroparks on social media.
n=583

81%

52%
44%

20%
10% 10%

Facebook Instagram YouTube X LinkedIn Threads

• Basic internet search (51%), social media channels (48%) word of mouth (46%), and the CM website (44%) are the 

top ways respondents learn about Cleveland Metroparks.

• Facebook (81%), Instagram (52%) and YouTube (44%) are the most followed social platforms.
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Levy/Property Tax 

38%

54%

8%

Yes No Not Sure

Prior to this survey, were you aware that CM is 

supported in large part by a property tax levy?

Are you aware there is a group of Ohio citizens who are working to pass a 

constitutional referendum that would abolish all property taxes which would 

eliminate approximately 60% of CM funding?

40%

53%

7%

Yes No Not Sure

n=1219 n=1219

• Only 38% of respondents were aware that Cleveland Metroparks is supported by a property tax levy, and 40% are 

aware of the group of citizens in Ohio working to pass a constitutional referendum to abolish property taxes.
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Levy/Property Tax, cont.

32%

60%

9%

Yes No Not Sure

Are you aware that the proposed amendment does not provide replacement 

revenue for your local government services that would be impacted alongside 

CM, including schools, libraries, emergency services and more?

Now knowing this, how likely are you to vote in 

favor of the constitutional referendum 

abolishing property taxes in the State of Ohio?

37%

12%

14%

18%

19%

Not at all likely

Somewhat unlikely

Not sure

Somewhat likely

Very likely

n=1219 n=1219

• Only 32% were aware the proposed amendment does not provide replacement revenue, and after knowing all this 

information, 49% are not likely to vote in favor of abolishing property taxes, while 14% are unsure.
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Overall Satisfaction with Cleveland Metroparks Zoo

10%

10%

8%

41%

44%

47%

48%

43%

41%

2026

2021

2011

Very poor Poor Fair Good Excellent

What is your overall rating of Cleveland Metroparks Zoo?
n=1219

• In 2026, 89% of respondents rated Cleveland Metroparks Zoo good or excellent.

• Over 90% of respondents have visited the Zoo at any point in time since 2011.

88%

87%

Top two-

box score

89%

91%

8%
1%

91%

8%
1%

94%

5% 1%

88%

10%
2%

74%

20%

6%

Yes No Unsure

Have you ever visited Cleveland Metroparks Zoo?
n=1219
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Cleveland Metroparks Zoo Visitation

About how often do you visit Cleveland Metroparks Zoo?

When was the last time you visited Cleveland Metroparks Zoo?

n=1219

n=1219

• In 2026, respondents are visiting the Zoo more frequently, with 22% visiting several times per year.

• In 2026, half of respondents have visited the Zoo within the last year. 

• Only 9% of all respondents are current Zoo members.

2%

36%
33%

22%

5%
2%3%

45%

34%

14%

3% 1%
4%

43%

37%

12%

3% 1%3%

40%
35%

10%

0%

37%
32%

5%

Not sure Less than once per year Once or twice per year Several times per year Once per month Once per week or more

2%

19%

29%

50%

3%

23%

35%
40%

3%

19%

29%

49%

1%

21%
26%

53%

Not sure More than 4 years ago 1 - 4 years ago Within the last year

In 1991, “once per month” 

and “once per week” were 

not answer choices

This question was not asked in 1991.
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Key Findings

Overall impression of Cleveland Metroparks is 68% when looking at top two-box scores.

92% of respondents feel Cleveland Metroparks is somewhat or extremely important to the local economy.

Visitors are most likely to visit with family and friends, but solo visits have seen a steady increase.

• This is an increase of 8% from 2021, and the percentage of respondents rating Cleveland Metroparks a 10 out of 10 increased 10% from 2021.  

• When looking at Cuyahoga County respondents only, 94% feel Cleveland Metroparks is somewhat or extremely important to the local economy.

• Prior to 2011, less than 10% of visits were alone, now nearly 20% of visits to Cleveland Metroparks are solo visits.

• Males are more likely to visit alone, and more likely to visit in the evenings.

• Visitation frequency has also increased, with more respondents visiting almost daily (7%), once per week (22%) or once per month (34%) in 2026.

Cleveland Metroparks facilities remain highly rated in 2026.

• Facilities have maintained a high rating from 1991 to 2026, with 82% of respondents rating facilities good or excellent in 2026.

• 65% of respondents feel there is currently a good balance of recreational development and natural areas throughout Cleveland Metroparks.

• The most important offerings to respondents are safe parks, free parking, clean facilities and well-maintained parks.

• The most wanted improvements are more wildlife viewing opportunities, more nature programs and centers, and to continue linking parklands via trails and greenways.

Cleveland Metroparks Zoo ratings remain high, and visitation frequency has increased.

• 89% of respondents rated Cleveland Metroparks good or excellent.

• Visitation frequency has increased, with 22% of respondents visiting several times per year.
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Appendix
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Perceptions of Regulations on EMD Usage at Cleveland Metroparks

28

7%

21%

16%

26%

2%

9%

20%

0%

5%

10%

15%

20%

25%

30%

Daily Weekly Monthly A few
times a

year

Once a
year

Less than
once a
year

Never

How frequently do you see or interact with others who 

are using e-bikes/e-scooters at Cleveland Metroparks?

n=672

Yes, 
37%

No, 
63%

Do you think Class 1 and Class 2 e-bikes, which have a 

20mph max speed, should be able to utilize the paved 

all-purpose trails at Cleveland Metroparks?

n=672

▪ 28% of respondents are seeing EMDs at Cleveland Metroparks weekly or more, followed by 16% monthly and 26% a few times per year.

▪ 20% of respondents have never seen an EMD at Cleveland Metroparks.

▪ 63% of respondents think Class 1 & 2 e-bikes should not be able to utilize the APTs at Cleveland Metroparks.

When looking at ages 44 and 

younger, 49% feel EMDs 

should be able to be utilized, 

while 51% think they should 

not.

Community Pulse Survey



Perceptions of Regulations on EMD Usage at Cleveland Metroparks
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26%

42%

16% 16%

0%

10%

20%

30%

40%

50%

60%

Yes, 16 and older Yes, 18 and older No Other

Do you think there should be an age limitation on using e-

bikes/e-scooters when at Cleveland Metroparks?

n=663

▪ 42% of respondents feel the age limitation on using an EMD should be 18+, while 26% feel the age should be 16+.

▪ When respondents selected “other,” the concerns were centered around how an age limit could be enforced, implying that those considered of 

age still might not utilize their EMD appropriately, and a handful of those who feel strongly about not allowing EMDs at all.

“Difficult to answer. I hate to deny responsible young people the 

right to use the trails.”

“I don’t think an age limit is necessary, but a speed limit is!”

“I don’t know how we could possibly enforce age limits.”

“Don’t allow them at all.”

“Stupidity or a lack of courtesy happens at any/all ages.”

“This seems difficult to enforce. While I'd like to require 18+ to 

ensure more maturity, I do not want to be "carded" for taking my 

bike on the trail.”

“A maturity limit would be better – just saying, it’s the person not 

the age.”

Community Pulse Survey



Personas
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Parks Personas
Park Enthusiasts Family Fun Finders Relaxers

Enjoy visiting the parks for 

independent and social 

activities, including 

programs and events. 

Enjoy visiting the parks to 

create memorable 

experiences with loved 

ones. 

Enjoy visiting the parks to 

relax and unwind amongst 

scenic, green spaces. 

• Fitness Regulars

• Social Activity Cravers

• Independent Regulars

• Event Seekers

• Memory Makers

• Connection Cravers

• Mental Relaxers

• Activity Relaxers

• Green Space 

Indulgers
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